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So much has happened since our last edition 
of QR. As you know, we faced challenges 
due to currency fluctuations following the 
referendum decision to leave the European 
Union (EU). Although we do not convert 
your investment into foreign currencies, we 
do use these funds as security to borrow 
Dollars and Euros, which we then lend to fair 
trade producers and buyers. These currency 
fluctuations subsequently dictate how far our 
Share Capital will stretch.

Following the incredible response to our appeal for 
further investment, we are delighted to have raised 
a further £400,000 in Share Capital, which means 
our total is now £36 million, giving some scope to 
approve a small number of new finance applications. 
Unfortunately, the currency fluctuations are still 
severely impacting our work and we would ask that 
you continue your support, raise awareness of Shared 
Interest to new investors, and get in touch if you would 
like any resources to pass to friends or family.  
 
Of course, these changes to the economy have  
also impacted on interest rates here in the UK. In  
line with the Bank of England’s decision to reduce  
base rates, we have also reduced our own members’ 
interest rate to 0.25%. You can read more about this  
in on the back page.  

It is vital that our finance continues to reach those 
communities that need it most. We are yet to see  
the full consequences of leaving the EU, and how  
this impacts on farmers and workers in the developing 
world. We do know that these are the people who  
are least able to cope with any negative  
repercussions on trade.

As this latest issue of QR shows, your investment 
continues to have life-changing impact on communities 
where poverty is at its peak. With the UK recognising 
the work of Fairtrade nut producers on National Nut 
Day this month, we are delighted to share with you the 
story of shea butter farmers, UGF/CDN. You can also 
read about ACOPAGRO, the largest exporter of quality 
Fairtrade cocoa in Peru. 

We hope you enjoy reading about the difference your 
membership makes to producers across the globe.

Until next time,

   Patricia

WELCOME
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Managing your Share Account
For identification purposes, when making an 
investment into your Share Account, please remember 
to use your Share Account Number, which you will 
find at the top of your statement, or within the Account 
Details section of our online portal. It is 10 digits long 
and begins with 10.

Please contact our membership team if you need any 
help locating your account number on 0191 233 9102 
or email membership@shared-interest.com

We have a number of investments made in January 
and May which we cannot identify. If you think you may 
have forgotten to use your Share Account Number, 
please get in touch with our membership team.

Save the date
Our AGM will be held on Friday 10th March 2017. 
Please save the date in your diary and further 
information will be included in your next copy of QR.

We need your help – take part in 
an investment discussion forum
We wrote to you recently about our healthy pipeline of 
lending enquries, which is constrained by the Share 
Capital we have available.

Following this, we would like your help in finding new 
ways to increase members and raise more investment. 
If you would like to participate in a discussion forum, 
please contact us on 0191 233 9102 or email 
membership@shared-interest.com giving a contact 
telephone number.

Front and back page images: XXXXXXX

NATIONAL  
NUT DAY

TEN SENSES 
AFRICA

CANDELA

National Nut Day was created 
by Shared Interest customer, 
Liberation Foods, as a way to 
advocate Fairtrade nuts and  
promote healthy living.

Liberation Foods is the UK’s only fair 
trade, farmer-owned nut company. Their 
vision is a world in which smallholder nut 
producers earn a decent, secure income 
and can plan for the future of their 
families and communities. They buy  
their nuts from the co-operatives of 

small-scale growers and farmers, who 
own a 44% share of the company.

Liberation Foods brings together  
peanut farmers from Malawi and 
Nicaragua, cashew farmers from  
India and El Salvador and Brazil nut  
gatherers from the Amazon rainforest. 

As well as shea nut producer,  
UGF/CDN featured on the pages 
overleaf, we have two other nut 
producing customers.

You may remember Ten  
Senses Africa from your 
summer edition of QR. 
They have revolutionised 
macadamia nut farming  
with the use of technology.

By collecting the nuts from the farmers, 
and paying them on receipt straight 
from one mobile phone to another, Ten 
Senses has enabled farmers to cut out 
middlemen who were paying low prices.

As the nuts are collected so quickly 
thanks to this method, Ten Senses  
can also control quality more easily.  
They have since introduced cashews 
because of international demand for  
this type of nut.

A Shared Interest customer  
for over 15 years, Candela 
helps groups of Brazil nut 
gatherers find markets for  
their products. Items such  
as candles, chocolates and  
oils can all be made from  
Brazil nuts.

Candela participates in the whole 
process of production. Families collect 
nuts and Candela buys the raw and 
peeled material, which is stored in  

their warehouse in the rainforest area. 
The nuts are processed in the plant in 
Puerto Maldonado, before being shipped 
to another plant in Lima. This is where 
the export quality checks take place  
and products such as those mentioned 
earlier are produced for trade. We will 
bring you the full Candela story in the 
next issue of QR.

National Nut Day 2016 takes  
place on Saturday 22nd October.
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UGF/CDN (Union des 
Groupements Feminins  
Ce Dwane Nyee) is a shea 
butter co-operative located 
in Reo, Burkina Faso. The 
women-led association was 
established 25 years ago, 
with a vision to build female 
solidarity to fight injustice 
through the production and 
processing of agricultural  
and forest products. 

The group used to be called Ce Dwane 
Nyee (CDN), which means ‘the union is 
strength’ in Lyélé national language.

In 2000, CDN changed its name and 
was no longer constrained to just Reo. 
In fact, there are now 44 groups within 
the association and it includes 3,315 
members, of which only 175 are male. 
Sonia Ouédraogo leads the organisation 
as Board Chair.

One of UGF/CDN’s main trade 
customers is the well-known global 
beauty product retailer, L’OCCITANE 
Group. L’OCCITANE is committed to 
using traceable ingredients produced 
with respect for the environment. In 
order to increase their supply of shea 
nuts, UGF/CDN approached Shared 
Interest to finance a new truck, make 
improvements to their processing 
equipment, and purchase additional 
equipment including two roasters  
and an electric washer.  

Although these changes sound fairly 
small, the impact on the organisation 
has been significant, particularly in 
terms of productivity. In 2015, they 
employed 128 additional workers  
due to the increase in the volume  
of their orders. 

Forty-seven-year-old Zongo Giwo has 
been supplying nuts to UGF for the 
past five years. She said that before 
her employment, her family only had 
enough food for one meal a day. This 
meal was prepared in the evening 
and the remaining leftovers served as 
breakfast before school the next day.  
Thankfully, the situation has improved 
over the past year, and now she can 
provide lunch for her children too.

Fifty-one-year-old Kansole Eli said:  
“I used to depend on relatives’ help  
to feed my family but with the 
improvement in my income, I was  
able to provide food for my children 
without any external help.”

According to UGF/CDN Co-ordinator, 
Bationon Bahiomé, the truck has 
been instrumental in speeding up 
the production process and ensuring 
timely delivery of the final product. By 
transporting the shea nuts from the 
collection points to the factory, and 
the resulting butter from the factory to 
the delivery point, the truck has saved 
valuable time. This has increased 
L’OCCITANE’s confidence and trust in 
the ability of the union to deliver high 
quality products in the right quantity  
and in an efficient manner.

He said: “Our Shared Interest loan  
has enabled us to purchase a big 
second-hand truck, small tools 
and equipment for the shea butter 
processing unit. We have also 
renovated our warehouses and 
administrative offices. 

“Members of the union are happy  
with the outcomes of this loan. Some 
of the women who had bicycles have 
managed to buy motorbikes. 

“Other women have built new homes 
for themselves, started schooling their 
children, and paying their medical bills. 
“To date, we more than doubled 
our production and this has made it 
possible to increase income. 

“As well as transporting shea butter, 
the truck also serves the activities of 
the whole community. 

“We want to say a big thank you 
to Shared Interest because today 
the loan has over 3,000 direct 
beneficiaries. 

“On behalf of all the women of UGF/
CDN, thank you so very much!”

The success of the group has had a 
significant impact on their surrounding 
villages. One key initiative was to 
address the low rate of girls in school 
and women’s education by creating a 
literacy program in the villages where 
they work. Today, there are more 
than 9,950 participants, spread over 
66 villages, who take part in lessons 
in the local languages of Lyélé and 
French. 

Looking to the future, UGF/CDN 
has also recently given 1,200 tree 
seedlings to their members to plant 
on a four-hectare piece of land. They 
have funded health sessions on family 
planning and nutrition, and organised 
training for members on Fairtrade 
principles, quality management, 
traceability, and occupational health 
and safety.
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Cooperativa Agraria Cacaotera 
Acopagro Ltda. (ACOPAGRO) 
is a cocoa producer located 
in the San Martín region of 
Peru. The co-operative was 
established in 1997 by a  
group of 27 farmers.

Today, ACOPAGRO has over 2,000 
members spanning four provinces.  
This community faces many challenges 
such as access to clean drinking water, 
lack of educational opportunities and 
sufficient health care. 

Fairtrade certification has helped 
ACOPAGRO alleviate many of these 
problems. In 2014, we used an  
in-country film crew to make a film  
about ACOPAGRO’s cocoa production 
and in it, General Manager, Gonzalo 
Rios Nuñez speaks of how the  
Fairtrade Premium has been spent 
directly on the community on health, 
education, reforestation and other  
environmental matters.

ACOPAGRO has also offered medical 
support to their members and their 
families. During the last year they have 
installed 300 stoves to promote an 
efficient use of fuel and a better and 
healthier environment. The co-operative 
even worked with a local branch of the 
Ministry of Education to reward the best 
students and teachers in their local 
schools. In addition, they have offered 
a special annual bonus for university 
expenses of their members’ children.

Finance from Shared Interest helps 
ACOPAGRO to pay their farmers 
regularly and on time. Gonzalo said: 
“Shared Interest investors must know 
that their investments are being used  
to develop our organisation and we will 
not fail them. Together they trust in us, 
and together we grow.

“Working as General Manager of 
ACOPAGRO is very satisfying. I love 
directing hundreds of people in the 
organisation and supporting thousands 
of farmers working in cocoa. To see  
them happy and how they have grown 
makes me feel happy.”

ACOPAGRO is now considered a best 
practice model of business development 
in Peru. It is part of the Peru Alternative 
Development Program, which promotes 
the benefits of moving away from the 
illegal cultivation of the coca plant  
(which is used to make cocaine),  
to the production of cocoa.

It has been awarded high honours in 
specialty markets for its quality cocoa 
and gained organic certification on 60% 
of its products. 

Founder, Ramiro Castillo, said: “From the 
very beginning, ACOPAGRO was much 
more than a co-operative society that 
marketed cocoa; it was rather carried 
by the joy of living. That hasn’t changed 
today, even though in the meantime 
more than 2,000 farmers have joined  
as a result.”
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The fashion industry has hit the headlines 
many times recently because of its complex 
supply chain and lack of traceability.

Not all clothing brands  
put morals before margin, 
but Mata Traders is one  
of those determined  
to put ethics first.

Working with member-owned women’s 
co-operatives and artisan groups that 
follow fair trade principles, Mata Traders 
has been a Shared Interest customer 
since 2010.

By bringing traditional fabrics to a 
global audience, they support the family 
businesses of weavers and block printers 
throughout India and Nepal whose 
livelihoods have been threatened by the 
shift of textile production to the factory. 
Mata Traders also ensures that its 
suppliers provide benefits such as paid 
sick-leave, access to health insurance, 
bi-annual medical check-ups, on-site 
childcare, paid maternity leave, overtime 
pay, and literacy and computer training.

Here, Founder of Mata Traders, Maureen 
Dunn Fetscher, describes how the 
Chicago-based company began:
“India is the kind of place where a 
Mercedes Benz will pull up to an ox 
cart at a stop light, and a man in an 
impeccable suit will lean out to ask 
directions from the ox cart driver, who’s 
not wearing shoes. The suit will cost 

more than the ox cart driver makes in 
a year, but the two men, for one tiny 
moment, will chat with ease about 
directions before slipping back  
into their separate worlds.

“My love affair with India has evolved 
into Mata Traders – a design-driven, 
fair trade brand helping to end global 
poverty and inspire ethical companies 
and consumers to change the fashion 
industry. Made by artisans in India  
and Nepal, our colourfully original 
designs are now sold in 700 shops,  
and provide a stable source of  
income for families in some of  
the world’s poorest communities.

“Our journey with ‘Mother India’ began 
in 2003 when Michelle Thomas, Jonit 
Bookheim, and I (friends since college) 
spent four months travelling the 
subcontinent on a round-the-world trip. 
“Some people discover yoga in India –  
I found my zen shopping the markets. 
I decided to make yearly buying trips, 
importing everything from antique 
wall hangings to leather shoes. As 
my business blossomed, so did my 
understanding of the poverty that exists 
for much of the population. I realised 
that my buying power could make a 
difference, and began seeking out 
producer groups that pay their  
workers fairly and practice the  
principles of fair trade.

“Within a couple of years, Michelle  
and Jonit joined Mata Traders as 
partners. We now work with six 
organisations in India and Nepal  
that educate, employ and empower  
women in marginalised communities. 

“Spending time with these groups 
has helped us realise that even the 
most traditional women, when given 
the opportunity, thrive in a sphere of 
meaningful work. We’ve seen that 
equality in the workplace is possible in 
a country as socially stratified as India – 
whether a beginner sewer or production 
manager, all the women that make our 
clothing and accessories have a voice.
 
“We are so proud to be a part of that 
voice by bringing their quality handiwork 
to the socially conscious, stylishly 
adventurous woman.”

Mata Traders is also involved in 
advocating for fair trade in the USA  
as active members of Chicago Fair  
Trade and the Fair Trade Federation.
To find out more, please visit 

        www.matatraders.com



In May 1984 I set off for 
Lesotho in southern Africa 
with my husband and eight-
month-old daughter. We 
had both just completed our 
general practice training 
and were going with the 
Methodist Church Overseas 
Division to run a mission 
hospital in Semonkong, high 
in the Maluti Mountains. 

The hospital was staffed by one 
qualified nurse and 10 nurse 
assistants. The previous doctor and 
administrator had left a year earlier 
and we arrived to find the hospital 
with outstanding bills of £8,000 and 
the added burden of an overdraft.

While my husband took on the 
medical work, I became the 
administrator and ran our limited 
laboratory service. We had 20 
inpatient beds and saw over 20 
outpatients each day, some travelling 
up to a day on horseback to reach 
us. We tackled all medical problems 
and some basic dentistry. With the 
administration, laboratory work, 
x-rays and general maintenance, 
we were certainly ‘Jacks of all 
trades’! On top of the day-to-day 
challenges, all provisions including 

fuel and medical supplies had to be 
transported from Maseru; a six-hour 
drive on unmade roads. 

We benefitted from the experience of 
colleagues at other mission hospitals 
in working with donor agencies. We 
discovered that it was far easier to 
write a project for capital funding 
than to attract money for running 
costs. We managed to finance 
solar powered water heaters and 
solar lighting; a residential unit for 
expectant mothers; further staff 
housing and an incinerator as  
well as getting the hospital back  
on an even keel financially. 

After three years we returned to the 
UK as a family of four. Another doctor 
did replace us, but sadly the hospital 
closed a couple of years later. We 
hoped that we had made a small 
difference to some of the people  
we dealt with in our time there  
and it certainly enriched our lives.  

It was for this reason that I felt  
drawn to invest in Shared Interest 
and more latterly join Council; 
using my skills to support more 
communities like those in Lesotho. 

Kate Roberts

COUNCIL 
COMMENT
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Traidcraft has appointed a 
new Chief Executive. Robin 
Roth took up the post at the 
beginning of October after 
being Managing Director of 
German fair trade company 
GEPA for the last seven years. 

Andy Biggs, Traidcraft’s interim 
Chief Executive, will remain with the 
organisation as Chief Operating Officer, 
and will work alongside Robin to build  
on the progress that has been made  
in the past year. 

Robin said: “Traidcraft is an amazing, 
pioneering organisation with a very clear 
and straightforward mission – to fight 
poverty through trade. I very much  
look forward to joining a strong and  
dedicated team who are committed to  
transforming lives across the world.”

Started nearly 40 years ago as a 
Christian response to poverty, Traidcraft 
operates in 35 countries across the 
world. Last year it assisted more than 
600,000 people in developing countries, 
enabling growers and producers to 
transform their lives by working and 
trading their way out of poverty.

Twin has also appointed a new 
Managing Director in Richard Anstead. 
For the last 11 years, Richard has 
worked for the Fairtrade Foundation 
and brings experience from a wide 
range of commodities including coffee, 
cocoa, sugar and tea. Richard took up 
responsibility for both the charity Twin 
and for the limited company Twin  
Trading earlier this year.

Richard said: “I have long been an 
admirer of Twin and Twin Trading and 
greatly respect the leading role the 
organisation has played in the fair trade 
sector. I am really excited to be joining 
the organisation and working closely 
with the team in London and with Twin’s 
partners across the developing world.”
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NOTE FROM  
FINANCIAL  
DIRECTOR, 
TIM MORGAN

As Patricia mentioned in  
her Welcome, following the 
Bank of England’s decision 
to cut interest rates to 0.25%, 
we have reduced the rate 
offered to our members  
by the same amount. 

Unfortunately, the interest earned  
on our funds deposited at the bank  
will be adversely affected and we  
need to reflect this in the interest  
we offer to members.  

As a community benefit society, the 
Board of Directors sets our interest 
rate in advance, and for the last five 
years, the interest rate to members 
has been 0.5%. 

Although our interest rate would never 
drop below zero, the Bank of England 
rate is one of the factors taken into 
consideration when our own interest 
rate is set. The new rate of 0.25% 
came into effect on 1st September this 
year. If you have any further questions 
about interest, please contact

   membership@shared-interest.com



Quarterly Return is the newsletter of Shared Interest Society. Shared Interest Society 
Ltd is a fair trade lending organisation which is a member of Co-operatives UK.  
It uses the pooled investments of its members in the UK to affect real and lasting  
improvements to people’s lives in the developing world.

Shared Interest Society Ltd is registered with the Registrar of Mutual Societies,  
number 27093R. The Directors decide on what the interest rate payable to  
members will be. The interest rate since 1 October 2011 has been 0.5%.

CONTACT US

Shared Interest Society Ltd
Pearl Assurance House
7 New Bridge Street West
Newcastle Upon Tyne
NE1 8AQ
United Kingdom
0191 233 9100

membership@shared-interest.com
www.shared-interest.com

@SharedInterest
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